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NDIA IS the world's 
l a r g e s t  p r o d u c e r 
across  a  range of 
commodities due to 
its favourable agro-

climatic conditions and rich natural 
resource base.

India is the world’s biggest 
producer of coconuts, mangoes, 
bananas, milk and dairy products, 
cashew nuts, pulses, ginger, 
turmeric and black pepper.

It is also the second largest 
producer of rice, wheat, sugar, 
cotton, fruits and vegetables.

Being a critical sector of the 
economy, agriculture does provide 
direct employment to about 60  
percent of working population in 
the country and also forms the basis 
of vital industries including the 
textile, jute, and sugar industries. 
Agriculture and allied sector 
contribute about 17 percent to 
GDP and about 25 percent of 
India's cumulative exports belong 
to agricultural products category.
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Realising the importance of high 
value food products exports from 
the country, the government back in 
1985 had set up a specialized body 
- Agricultural and Processed Food 
Products Export Development 
Authority (APEDA) through an 
Act of Parliament which functions 
under the commerce ministry. In 
the initial years, the focus was 
to support the exporters in areas 
of marketing and packaging and 
training and identify key thrust 
areas for exports. Some of the 
key areas identified were meat, 
fruits and vegetables, basmati rice, 
guargum etc.

Since mid 1990s, with WTO 
regime and globalization, issues 
such phytosanitary or sanitary 
norms, market access, non-tariff 
barrier become quite prevalent in 
the global trade. Besides, Hazard 
Analysis Critical Control Point 
(HCCP) also became quite prevalent 
in global market which concerns 
food safety. The government 
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had to scale up its operations 
for meeting the stringent quality 
standards of the food products 
from the importing countries. 
“From undertaking feasibility 
studies to setting up industries 
which adhere to international 
standards spanning 14 products 
categories which include fruits 
and vegetables, dairy and poultry 
products, floriculture and cereals, 
the government had been playing 
a key role in pushing up exports,” 
Asit Tripathy, Chairman, APEDA 
said.

From a small beginning of 
the exports worth of only Rs 582 
crore during 1986 - 87, country’s 
agr icu l tu ra l  and  p rocessed 
food  expor t s  f rom APEDA  
basket has grown manifold to  
Rs 40,242 crore during 2010-11. 
In this fiscal as well, the exports 
are anticipated to rise further. 
However besides APEDA, there 
are agencies like Spices Board, 
Coconut Development Board, 
Tobacco Board, Coffee Board, 
Rubber Board also contributing 
s u b s t a n t i a l l y  t o  c o u n t r y ’s 
agricultural exports.

Basmati : the key driver

One of the key factors in growth 
in  exports from the APEDA basket 
during last one decade is Basmati 
rice, an aromatic premium rice 
mainly grown in Punjab, Haryana 
and parts of Uttar Pradesh. Due to 
huge success mainly because of 
initiative taken by the government 
for brand promotion of Basmati in 
key markets such as Gulf countries 
mainly Saudi Arabia and Iran, 
Europe and United States, the 
volume of exports of Basmati rice 
have gone up to 2 million tonne 
during 20010-11 from a level 

of half million tonne a decade 
back. In value terms, the basmati 
rice exports have gone up to Rs 
10,578 crore during 2010-11 
from Rs 2,792 crore achieved 
during 2006-7. Till India imposed 
restriction on non-basmati rice 
exports in 2008, the annual exports 
earnings from this segment of 
exports was close to Rs 8000 crore. 
Substantial financial resources are 
allocated annually for protection 
and promotion of Basmati rice as 
geographical indication in India 
and abroad. A world wide watch 
agency had been appointed to 
monitor the trade mark registers 
across the globe for any third party 
attempted registration of the name 
– Basmati.

Traceability

With most of the importing 
countries following stringent 
san i ta ry  and  phytosan i ta ry 
regulations and quality standards, 
APEDA initiated Grapenet in 
2006-07 as a first of its initiative 
in the country in the fresh fruits 
sector which replaced the earlier 
system of monitoring pesticide 
residue which was supported 
by all the stake holders. This 
software system integrated all 
stakeholders in the supply chain 
of grapes export, such as farmers, 
horticulture department, testing 
laboratories etc. With the success 
of Grapenet, similar steps were 
taken in monitoring pesticide 
residue in grapes, pomegranates, 
groundnuts and organic products.

With the demand for more 
stringent certification growing 
in Europe and other importing 
countries, the government is 
setting up a traceability system for 
all horticulture products exported 

from India. The traceability 
system for grapes, pomegranates, 
groundnut and organic products 
would be integrated into the new 
system.

For promoting high value 
mango exports to United States 
and Europe, an irradiation facility 
at Bhabha Atomic Research Centre 
(BARC) at Lasalgaon, Nashik was 
set up with the assistance of Apeda. 
Lasalgaon facility can handle 
500 tonnes of mangoes annually. 
All these measures have resulted 
in Indian mangoes commanding 
better price in last few years.

For boosting agricultural 
products exports further, the 
government’s thrust is on Good 
Agricultural Practice (GAP) 
standard for ensuring that Indian 
food products are accepted by 
consumers across the supermarket 
in  Europe ,  USA and  o ther 
developing countries.

Rising meat exports

The exports of frozen meat 
exports has been rising steadily 
during the last few year. Because 
of  var ious  safe ty  measures 
initiated by the government the 
exports has risen from Rs 3279 
crore of meat export achieved 
during 2006-7, to Rs 6285 crore 
during last fiscal.

Despite lack of harmonization 
of Minimum Residue Levels 
(MRL) across European Union, 
the exports of fruits and vegetables 
have been growing northwards 
with an annual growth of more 
than 20 percent during last four 
years.

The annual exports had been to 
the tune of Rs 3200 crore.
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Organic products

A decade after  launching 
the National Programme for 
Organic Production (NPOP) 
to export green products from 
India, a comprehensive web-
based traceability software named 
‘Trace Net’ to trace operations 
from farms to consumers online 
had  been launched last year. 
‘Trace Net’ software  is expected 
to boost the existing certification 
system for the export of organic 
products.

The system would help us in 
maintaining authentic and updated 
production, certification and export 
data of organic products online. 
The European Commission and 
the US, key export destinations 
for country’s organic product, 
recognise NPOP standards, due to 
stringent standards in place. 

India is the first Asian country 
to get recognition from EU and 
Switzerland for equivalence and by 
US for conformity assessment.

All these measures would 
certainly help India achieving 
exports of organic food worth $1 
billion in the next five years with its 
produce receiving wide acceptance 
in many mature markets of the US 
and Europe.

Opportunity for expansion

With substantial rise in exports 
of agricultural products during 
last five years, the government 
is aiming at increasing exports 
to reach close to Rs 1 lakh crore 
during next five years. In the last 
five years, APEDA monitored 
exports in the developed world 
rose by 35 percent, which were 
growing at 20 percent before 
2003-2004 and if such momentum 

is maintained there would be 
significant rise in total volume of 
exports when APEDA turns 30 
during next five years.

Although India exports products 
from the APEDA basket to 80 
countries, the country's, share in 
the global trade of agri processed 
products  i s  only  about  1 .6 
percent.  Only about 15 countries 
including Saudi Arabia, United 
Arab Emirates, United Kingdom, 
Bangladesh, South Africa etc 
accounts for more than 63 percent 
of the country's export of fruits, 
vegetables and other agri products. 
This calls for significant market 
expansion drive from the export 
promotion body.

Spices

Besides the exports from the 
APEDA basket, spices exports 
have registered substantial growth 
during the last five years, registering 
an annual average growth rate of 
21 percent in value and 8 percent 
in volume. During the year

2010-11, spices export from 
India has registered an all time 
high both in terms of quantity 
and value. Most of the spices 

exports include pepper, cardamom, 
chilli, ginger, tamarind, coriander, 
cummin seeds etc.

In 2010-11, the export of spices 
from India has been 525,750 tonnes 
valued at Rs 6840 crores as against 
502,750 tonnes valued Rs.5560.50 
crore  in 2009-10, registering an 
increase of 5 percent in volume. 
India commands a formidable 
position in the World Spice Trade 
with 48 percent share in volume 
and 44 percent in value.

Coffee

According to Coffee Board 
officials, the exports are recording 
encouraging in the recent years. 
Between 2006-07 and 2010-
11, coffee exports recorded a 
growth of 2.27 percent per annum 
in volume terms. Also, export 
earnings registered a higher growth 
rate of 10.62 percent. Unit value 
realisation (R/kg) also showed an 
8.1  percent growth rate per annum 
during the period.  Coffee exports 
reached highest-ever figure during 
2010-11, both in volume terms. 
(2,94,362 tonne) and value terms 
(Rs 3,305.32 crore). The current 
year is also seeing a promising 
growth where export permits for 
the period from April to November 
have touched 228,578 tonne valued 
at Rs 3139.58 crore.

Tobacco

Tobacco’s contributions to the 
national economy is staggering 
as the government earned central 
excise revenue by selling cigarettes 
to the tune of Rs 13,500 crore and 
foreign exchange of Rs 4,163 
crore from exports of tobacco  
and tobacco products during  
2010-11.  q
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Table : 1

APEDA exports trend  
during five years

Year Exports  
(in crores)

% 
change

2010-11 Rs 40, 242 15.5%

2009-10 Rs 34,825 - 4 %

2008-9 Rs 36,294 13.88%

2007-8 Rs  31,870 46%

2006-7 Rs 21, 805 16%

2005-6 Rs 18,782

Source: APEDA


